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SIDEKICK VERTICAL VIDEO

SOLUTION
You test the effectiveness of Kargo’s 
enhanced creative through a SambaTV
study! By leveraging a mix of an eye-
catching Sidekick and Vertical Video—
showcasing the show’s creative to a highly 
engaged editorial audience—Kargo was 
able to prove that the mobile campaign 
drove programming tune-in!

CHALLENGE
How do you ensure that your mobile 
campaign drives your target audience to 
tune into your programming?
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