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Kargo's award-winning creative drives click through rates and

brand study results.

GHALLENGE

How do you improve past creatives to increase brand awareness of a
new tech solution to business professionals?

SOLUTION

Kargo's creative team was able to enhance the past creatives by optimizing
the CTAs, which coupled with a new blended targeting approach led to

significant lifts in brand awareness.

BREAKAWAY

today.com

“The more I learned about her, and when I say her,

I mean Norma because I had this idea of (Marilyn)...

I knew what we all know about Marilyn Monroe,
the character,” she continued. “I just wanted to
peel all the layers and find who was underneath
that and what she went through. It was just so easy
for me to see her trauma and her pain and
understand what she was going through. So I guess
I just really connected with them.”

The film is 14 years in the making, with the director

and cast emphasizing that the drama is a
fictionalized version of Monroe’s life, adapted from
the 2000 novel of the same name by Joyce Carol
Oates.

“The film didn’t really come to life until Ana
appeared,” Dominik told TODAY. “Once she came
into the picture, the whole thing, just really, it just
gelled and made sense. So I think we were waiting
for her in a way.”

“When you hear her tgaang about (her
experience), shetal it in a much more
1 way-because to her it
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“The more I learned about her, and when I say her,
I mean Norma because I had this idea of (Marilyn)...

I knew what we all know about Marilyn Monroe,
the character,” she continued. “I just wanted to
peel all the layers and find who was underneath
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experience), she talks about it in a much more
emotional, visceral, personal way because to her it
was,” the director added.

The film’s NC-17 rating has been a topic of
discussion. with de Armas nrevionuslv telling
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